
WHITEFISH CVB CHICAGO CAMPAIGN 
Businesses in the Flathead Valley created an Airline Enhancement and Retention Organization (AERO) to draw more 
flights to Glacier Park International Airport. Through AERO, United agreed to a once-a-week winter seasonal Chicago 
flight, with revenue guaranteed funds raised by community businesses.  
 

The Whitefish CVB partnered with Whitefish Mountain Resort and utilized state co-op opportunities to gain visitors 
from the Chicago area to support this flight. The WCVB also leveraged public relations and social media efforts to get 
the word out to Chicagoans about the flight.  
 

Elements of Advertising Campaign: 
- MTOT OnTheSnow.com Co-op with IL as a geotargeted location 
- OnTheSnow.com Geotargeted banner, mobile and custom enewsletter  
- Digital Bulletins targeting O’Hare 
- O’Hare United Club Digital Displays 
- CTA Blue Line Posters 
- Facebook Promoted Posts and Timeline ads 

 

Public Relations/Social Media 
- Hosted Chicago travel writer Nina Hahn 
- Hosted Chicago Digital Influencers from EveryGirl.com 
- Multiple posts on social channels targeting Chicago   

 

Did they Come? 
As of February 16, the flight is 64% booked.  An estimated 65-70% needs to be booked by the last flight on April 4 to 
not lose a substantial amount of revenue guaranteed funds.  
 

Whitefish Mountain Resort has seen a 30% increase from the previous season with Illinois reservations. Skier data 
shows the Chicago DMA at 2.4% - up from previous year of .2%, moving Chicago to number 8 for destination 
markets from number 23. This is especially important as other key markets are down in lodging reservations. 
 

CAMPAIGN RESULTS: 
Advertising Campaign: 

-  Average .16 CTR on OnTheSnow.com MTOT Co-op (Geotargeted to multiple states including IL) 
 

-  OnTheSnow.com Chicago-specific WMR/WCVB campaign 
-  162,850 impressions 
-  .14% CTR on banner ads 
-  1.11% CTR for homepage wallpaper takeover 
-  .47% CTR mobile email blast 

 

-  13 Million impressions for Out of Home campaign 
 

-  Facebook timeline campaign: 
-  41,138 Impressions 
-  2.35%CTR 

 

Public Relations: 
-  Morning travel segment on WGN Chicago 
-  Chicago Magazine “Magic Mountains” article 
-  ChicagoMagazine.com article 

 
 
 
 
 
 
 



CAMPAIGN PHOTOS 
 

 
 



 
 

 
 



 
 



    

  
 

  
 
 



 

 

 
 


